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2.1

Fig. 1

The preliminary analytical framework of enterprise social entrepreneurship motivation
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Tab. 1

The horizontal comparison and its summary on social entrepreneurship motivation of three enterprises
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Fig.2 Analytical framework of enterprise social entrepreneurship motivation
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Exploratory Research on Enterprise Social Entrepreneurship Motivation

Based on Analysis of Three Enterprises

WANG Jing-jing, GUO Xin-dong
(School of Business Administration, Anhui University of Finance and Economics. Bengbu 233030, Anhui, China)

Abstract; With continuous development of the practice of social entrepreneurship, corporate so-
cial entrepreneurship plays an important role in solving social problems. Entrepreneurship is
prompted by various motivations, so what drives enterprises to develop social entrepreneurship is
worthy of our study, the conclusion of which can better guide the practice of corporate social en-
trepreneurship. In this paper, three enterprises are taken as case objects to explore the develop-
ment of social entrepreneurship motivation. Case studies show that there are five aspects of the
motivation for enterprise social entrepreneurship, namely, social demand, policy support, social
mission, profit returns and social resources. The five aspects will drive or guide enterprises in the

practice of social entrepreneurship to varying degrees.

Key words: social entrepreneurship; enterprise social entrepreneurship; entrepreneurial motiva-

tion; case study



