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Research on Value Co-creation in The Process of Service Transition of Manufacturing
Enterprise ——Based on Network Perspective
Feng Changli*  Liu Hongtao!

(1.Dalian University of Technology Management and Economic Faculty, Liaoning Dalian 116024 )
Abstract: With transformation of the conception of value creation, value co-creation is drawing attention
increasingly. In this paper, based on the network perspective, using the theory of value creation and
stakeholder, authors build a model to research on the mechanism of value co-creation in the process of
service transition of manufacturing enterprise. Study suggests that actors of value co-creation is tend to be
diversity in the transition process. Value creation is no longer just a bilateral behavior between enterprises and
customers, but also interactions among four actors in the context of network. These four actors are
manufacturing-service integrators, professional service providers, customers and potential stakeholders. In
addition, the resources is tend to be intangible, not only operand resources, but also operant resources, such as
knowledge, relationships and legitimacy. In the process of value co-creation, customer value, enterprise value,
and social value is no longer conflicting, which can collaborate and share for each other.

Keywords: network view; manufacturing enterprise; service transition; value co-creation
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