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Examining the Users’ Participation Behavior Types in

Online Health Communities: A Qualitative Approach

ZHOU Jun-jie

(School of E-=Commerce and Logistics Management, Henan University of Economics and Law, Zhengzhou 450046 ,China)

Abstract: User participation acts as the basis of successfully operating online communities. Now-

adays, many online communities are facing the problem of a lower user participation level. Most
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previous researches viewed user participation activities as a single entity instead of exploring the
possible categories of such activities, which is unconducive to the theoretical development and the
practical operation of business communities. Taking online health community as an example, this
paper firstly divides users’ online behavior into six types based on content analysis and SSBC,
and then examines their correlations through statistical analysis and QAP approach. The empiri-
cal results show that emotional support, knowledge sharing, and off-topic behavior are the main
behavior styles; and they are all correlated in a positive fashion. The findings in this paper will
enrich the studies on behavior types of SSBC, straighten out the correlations among them, and
develop theoretical research on online user participation, and will also offer practical insights to

community operation.

Key words:online health community; user participation; behavior type;content analysis; QAP



