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Tab. 3 Axial coding process of the streamers
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Tab. 4 The axial coding process of the tourists
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Tab.5 Selective coding process
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Fig. 1 Value co-creation model of tourism live streaming
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Fig. 2 Push-pull driving factors model for value co-creation in tourism live streaming
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Fig. 3 Interactive behavior between streamers and tourists promotes value co-creation

4.3 Gl aX

Gy 5 M 5 0 1 5 R 90 15 S5 W96 0
2 Ju AR U SR B RO T B S 5 (6 U a)
B h e B A B b G R A O,
O i (ELAER R 38 8 P 47 2 7 B P9 1 22 L AR S
B I S E B 30 R D O B L A
Ve R SR S A R AR A X S
SR 4 17 S (B A A A RE SR

163 5 R I LR AR 20 S
Z UM 38 B i SAC A28 R AT AL BT Y
R LT A EIR R . T U R B TR A
BB R TN Z o (E 3L 8 2 37 5 (5 3L A
s AE S E IR B 4 Bros B 4 vk
1 1.2.3 SRy USRSl i S5 o ol ELAR 3G A
Ja . — R ER AR, K Ui B A4 B
R AR S i O LR R B 2ot
(ERIANEUE7/BERE S R ORI AR/ EAR E N o iy
H 2T A AL 2 (55 X 2640 (ERE 7 1
HREY S A AR, S (BT R B E S
fifi . IR R oL AE A M 2R R A Sl
b Z 0 TT 6 A B 22 T2 T A R R
IR . X — B Be i) R TE T M TR 2
[E3) 1) A EL A A B3 TR R B I T 22 0 {E
25 o XKl 0 4% 20 IO {45 R A A O s T A
AR A, SEBL TN E A I . = A

BB, IR AN (IR B — RE MU A
A BT AR R R IERTEE =Y
ol 3 B A (R 61 3 A i A L T A (R A
Ve AR LA R (R S E R B
s AR A

MEARIL A B . = Fh 3 5t (B A i 1 20
JCT AR B = S 7 SN BT R &R
1 3L B RS SR UEH 26 A 6 T, JEAR o
I A 5 e 5 A BRI b S B (L IE B A4 B
AR, X—d AT B85S EE L)
f14* 5K IROR B 2 > T2 3K IR OR DT C — 1R N
FI A R . AR LA AT Ui A R )
RIS 5% 45 3 4 AT 00 8 H 8l (5K R oK B
) BEE BB R, EREZ W T I DT BC i
F IR (TR IRSR VR BD) 5 fie 2898 A R
F9 11 R o 8 90 2 B R R O R
CHRBEN. 51D o [RII  BN N—HL” 5 3l Y £
JERE X —d BB E Tz fE B
A3 CBCE L2 150, 3 F 8% 5% Z [H) 4
e HA PR B3l CBCR RS HE 5D L 3 &
SR 58 4 1 W1 A 95 55T M 2 AH O A 4 4 ik
CHfE O FR AT fioh 20 19328 20 TR A . 5% R IR U LA
TE BT Ry 9 o (L 3L B2 58 43 T 53R
89 AS T 2B R T



850 T HEERTFRE TR 5518 %
O FHRfHE A1 ; ;
NG ERe RO e el >
© H Al - A B
& BRIk (RIE. M. PR, M. %) Ll e
@ RIXHr Lol
@ 20l
O WER 01
LETY
kiR IR j
HERELE ]
T S
Ek IR
BRI
EAE SR
it el
() rifsgEmR (b) HriETRHHER (0) HrEImBLBER
Ha4 HEMEECHER
Fig.4 Scenario value co-creation models
# 6 ot (8 I AR 2 R UE 5 44 4]
Tab. 6 Scenario value co-creation models and evidence examples
R LI EN 1 K 15 2 107 BB
IF 452 SiE 45 2 ) S 42 11
JESEN o iE PR o BE JESENY o i
AIET]) X HRE g AL o) X
QEHHAKF L
OB HEER L FEHE 4 L .
. = o
T B 5 K 5 R ®i;ffffj
EABEREL L I e 7 % B A I B B
------ P L L aE =
QMBI R L2 T OEEHE ®;Aﬁ%mﬁﬁ HR%E
EZE 13 AP LR femmm 4 . ‘ G, o ]
I G ER D i B EWRAE. RN T
R R A, % OEMEBMER MEMK 5 ;£;4%%m kS 3
RO I8 A R 2 T ¢HG;QQM
BB MR T EHCT AR R o e
L e I 15 4 4
TEE] 35 43 Aheee e
D7E 355 1L [ K 45 % B % ¥ % &
3 % 3 i 4
Wt am s, A F AT FF ‘ -
g ) % it
w0 ® BT RBEATNE RO T TP
e [f] | ¥ & g TR P Em
P A 2 L N ‘ i Wy S 3 L . ‘ T4 Y 1
}i/bﬁfrﬁ + o uﬁmw’;’g ++ ) [m)
AR e e s i LT 3 T -, ik OF £ 4 35 5 4t E
IR T EEE L ey T oumemnms . T e g o
AL TIE T R SR &1 5 ST S B ¢ 1o F
ML L O ey A R AMLRUE L R
e A o ot 3 i UGC WA RS
WA BT H S, B O, %7
o B T 6 §Z“1 154 5O R TR
LR PR e e WA eeeeee




55 6 1) MFHRE . REEEABRTEES FE NN EEZQNH 851
(8:3%)
18 3 A A T HA 91487 TR
iE 4526 451 E 4526 91 HE 47 2% )
sy wm . m T
IS X BIES) X (LIS X AR
. DF T 20 5 D FHTTB & B
" e L 38R IR L T =] 3 F=a
REWT A, AIFHR PRI o b7 SERIRINR Ty
ST A, W AT I e R 0 :
BRSSETAL BT g g AR ST R
PUTS R S B RO Commes om0 T ww s w
K 90 % weeeee waTR T mpegyy W SOAIIRESSH o &
o T R onEmEp. sk T o omRBLFEFR 4
OEIMIBE wAuE xS ey S e
sy sov, ekmbt K T gy 0 RO R frms B
A EAL W LS4 BLECHR e BB AR RIERAE
oy p S A B W E RN
o

ikF 35%

HIEK 100%

5 &S ER

AW 5T DL AN i Ui B S A 5T 6 4 i
FUAR FH IS P R < ) TR IR B N R 4Tk
IR IR 2 R A, RSN T YR
YT e B3 0 O B AR BAILA . B9 45 R A R iR
e LA I 5 00 A (B 3L B 6 T 6 15 ¢ 1 8 5K Fniig
A (T SRR L 3 C A L HfE T AR g R
T o PR S OSSR R R . (e 3
O S A7l S B 7 & U BN TR & &
4 A BN T R AR L HE B A T AR AR B 2 G
W ETE A5 AR A0 3 U JE 01 AR TR M1
S0 T B (8 A L 20 T 1 3L AL S IX M
SLOIAAE S EIE RSN ELERE, 5 S
554507 B 7 B H 8 RN ml N R BE ) R L
T R AR 2 A (TR B0 X — i T R
B Sh AL A L B T N Z ot (i 24
G RN E A BT . R A BE ST R
ey 7 S AR it i L 4% A X Ok ) i R B R A
{8 I R A R E R R T
BTN R S IR B Ty Zoe i RS
19 3 S AR 3 5l SR B L Xk B e AR
Jite Ve LA DA T k32 4 1) A B 3 1 3 A A 4R
T T A i R4
5.1 PR oTRk

(8 00 B 7E 11 R Al L 5 28 4
EIE= W o (TR (E N B S % ) A 26 B T
Yyt ME LA R Ik 5 52 B v 0 A 2R B BIL I
A 5T 5 T U B 3K — T 24, Al B

HEATH S SO R B4 L 4 0 T B S (LA
B, EEARIAE 3 T .

—JE R BT T8 50 & 0 3L B 3K 3
I o X W50 T 15 50 (L A0S p Al
52 #H R AR Y I SRR i %
7 5507 %I B 3 55 R O R I 3 36 25 19 3h 25
MAEXR, BB @ELP ) HRI RS R
) 38 5 4k 7 DR 28T A P 2 3R B X 1] 4 9K B
PR 2 A0 B T M (8 3L B 37 AR 36 L i8R T R A
Jite e L% AN (A B RS Bl 7ok YR .

TR T ERE SR BT MR
WEA W 5% 22 9 57 43 M 6 4% 50 & Y B ) AT
IR </ ek R BTN 1N ST 76 s
Ui W 1A% b 4RSS S 5 0 R A A b
T X BRI B B T A T h b R R A
BRI BN G #e T M E L a e 7E
ik liE LR B 5P R R B

RN T 55 8 SR 8 5 R A
o B 5T 20 M (B 3L B S 67 4k A ) T 1k
AR e = R AL R AT . SR Ui
6 F) AR A1 2R A A5 3 10 1 TR B 2~ 1
(T BUASE 207 1 = SRR AT A% L 52 3 T A (3L R
B EE SRR R AW s T HE A
e AR B 2 T A L R R T B
5o 2 e fH 7 S A I THE AR R %
2 TR I M IE RIS Bt TR e B
5.2 SRR

e F ¢ 1 L 0 2 Y 8 K B, AR S
A LA R R RS S R 4 SRk .



852 g M EB R S5 TR

18 &

— R il Ui AR LA A I S RE T
A E AR R . R R T R AL G R
HRENLE A R g s AR SN E S R
i VR/AR .25 18] 3 531 55 4 AR ) 22 68 52 @l 1Y
Ui 2 5 AL AT S Bl 6 52 s g 1o AL
BT [ AR T AL B AR PIUIRCH 3 56 ], Pl g
A A T B A, [l 3T 45 R 5
ML o 38 3 T X A 15 T3 R K 5 5 sl S
A B i) £ 43 15 B i) A1 {2 1) 1) 55 7

TR R H N BT B B 28 2 5 R HL
il . W S5 T B AT T L b B
e ) e B S A o ik S AR . wIINTE o 3 Ak
55 AR A4 45 5 Zh AR S 51 T4l vh 39T i
0 A AR PR AR L 25 G X e R I St Tk
{8 J S0 B A% 00 P A A A SR R T B L 3k =
Yy St as o B 1A% 0 P S B 55 U S 4
EILA AR M T St 25 B i i i
PR 0 BN 55 0 e e o th L B A
RN AT LR THIF R 2 5 M E L0 i B R

SR AR B B e AR A B K
. HBTVAEFENREPFN I R SE
B I AR S A bR A AR e X 1
i A RE AL T DL IE R 45 F R A kR 3 5 RN
2T EPE BRAR B RIE A BT T
R A T A 0 B TR 98 O I PN 2 A 7 L 4R T
WL A6 7 .

DU 2 i 9 £ M B S it 9 VR A AL 5 ot
FE R it Ui A ol 5 A B IR AR AL ) e AR
SRR - RGBS = AR S
AL 5 HE T A I B G Y I &
B AR A s M i s 2 4R IT AL 48 A 1R
F ARG SR R kAR RO SR
Hod S
5.3 RS

AR SCE FHFLAR B8 07 5, 4 ERE BB N A
FE % 92 PRI AT S L 4 T 3o i Ui
FLRERL T 4% 5 U & A0 (B SR A (BT
fF—EMRRERE, 8%, FLRMISIE R —
T VR 9% O 1%, Bl 2 SEUEAG 5 L SR 4l F 55
() 32 O 4 DBy 43 B A BiF 9 3k A P nT BB A A — A
22 . HU A SCHIF 9 B A G2 SR 7 AN ik T L
T AFAE—E JR B AR 1T LAY 70 51 2= P 4
T A5 At 25 Y 1) e Ui L% . e, DA TR A

SE IR E TEAZE 5 (9 07 35 TN AR S8 MR 3 1

55 % 0 O (B G B R U & AR IR 7 AT i Ui

IR W IR S A T A G AR A A (E R B ot — 2
R LA B (SRR e

2% Ck :

(1] BEE. “HFE RN E TS E WL EE
WA Z AT [T DU AR W 2 B 2 ), 2023
(1): 33-38.

(2] XA E. %% B4 7E 3 0 1% 375 90R S H Ry A
T I, P92 A G | 5 15 88) ., 2016 (8):
29-32.

(3] A%, Mk, o7 AR 55 3 o0 dn faf e 2 e 3 oL 750
LR A% 14 W) % 8 IR —— 3 3 T 4R 2 1 e
AL [T, gikdizeE T, 2024, 39(2): 89-102.

(4] xIEAe, TR, S0l ™ ik i 5 4% 25 ) 2
L (1], WS 2= B2, 2023, 44(5): 23-
30.

(51 A w25 in) 00 30T 09 J8 90 000 3k 77 52 1% B3

DAVG 2R [T, kst o, 2024, 10
(10); 98-102.

(6] rfFETBERGEE PG, 552 ko E RN LR
KW [EB/OL]. (2023-11-28) [2023-11-28]. ht-
tps://www. cnnic. net. cn/n4/2023/0828/c88-
10829, html.

(7] xIdy, L. SOk S ARG h & GE R R ™
vt B 1 4 AL 1 A 5 AR 7 B 33k 1L V6 4T
R s S [T, R We Bk 2, 2025, 39
(1) 49-68.

(8] Brff¥, B V. H &Y 5 TR i B AT o oiF 52
(). JRW2= T, 2021, 36(10): 49-61.

[9] 2582, BT CRMB T M 4% HI& V5 ik
SAFAFTE [T]. BT, 2024(12) . 79-81.

[10] fafdy, Heeh, XL, 5. il UiF 20 4% o] 52 g o 3
TH R FE 22 05 2 B 3 505 vl 4o A
(1. =7, 2023(12): 113-129.

[11] E4E, &b, xIR4e, 5. L5 o 5 T gt
TR i 1 ol A 2K ] 7 P A0 EE B X
R [T, EHMEFVIRHITIE, 2023, 16(3):
275-290.

[12] HEE, BRI, ma i, % PV EENFE5
EBRGEME LA EAIH — BT ZHEWH
RGN [T, &3 % B 5178, 2023,
16(6); 747-760.

[13] HE%, T, k. Fhoiol o 200 A9 45 48
Ak AR AL HF UK AL E s (1]
TR RGBT S HEIE, 2022, 15(4); 387-401.

Ey
o

5




5 6 IR F KR A EE T EH S I E NN EEAAF 853
[14] Prahalad C K, Ramaswamy V. Co-creation expe- ment, 2023, 35(2).: 701-716.

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

riences: The next practice in value creation [J].
Journal of Interactive Marketing, 2004, 18(3):
5-14.

Vargo S L, Lusch R F. Evolving to a new domi-
nant logic for marketing [J]. Journal of Market-
ing, 2004, 68(1): 1-17.

LR, BeAEE, @Y. DU R SOk R A
ERERKERHR —ETHELQIHEES
FURB R M [J]. PR SR %, 202506):
87-103.

ARTT R, [ 500 el i o (M.
Rz pet . 2025.

ELLZ, AR, FRUE RSN L0 0F 53 b it
RRERE R [T] SRk, 2019, 39(D:
T74-717.

ERE, A NS B B g kU R R A S
TR B % i U A B 3L R iy s (1], R Ui 2
Fl, 2025, 40(8): 64-81.

Chou C Y, Chen ] S, Lin S K. Value co-creation
in live streaming and its effect on consumer-
simulated experience and continued use intention
[J]. International Journal of Consumer Studies,
2022, 46(6): 2183-2199.

Prebensen N K, Foss L. Coping and co-creating
in tourist experiences [ J]. International Journal
of Tourism Research, 2011, 13(1): 54-67.
KRIGE, B KB, L RIENEIL A B
FElmIBT S Rk B (1] R Ui Bl 2. 2022, 36
(3): 36-57.

ZEEAE . R R A L R ma BB R Y
DI s A 23 Bl g 4 [, 3t 30 5 4t 3904 R
2, 2012, 28(3): 96-100.

Shaw G. Bailey A, Williams A. Aspects of

service-dominant logic and its implications for
tourism management: Examples from the hotel
industry [J]. Tourism Management, 2011, 32
(2): 207-214.

FI5, Bk, FEY, F OESSELLED
SCAR = A (8 2R BL AT Y DL 1) B
S LT, WIHESCHE A e il , 2023, 44(8): 53-
59.

Buhalis D, Lin M S, Leung D. Metaverse as a

driver for customer experience and value co-crea-
tion: Implications for hospitality and tourism
management and marketing [ J]. International

Journal of Contemporary Hospitality Manage-

[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

ZE3CH, WA, XUET. R UE s R e gk
H-REATH” KR AT E LA A
()] BHEQIH S5 R H . 2018(26) : 42-44.

XV, BAEF, RPAL. R B W B T
B W SKAT R AT R R HL (1], iR e
). 2024, 39(3): 119-132.

B TR T R E Bl 5 R S R
mEHR (D] EIT: EITK, 2021,

Zhang S L., Huang C Y. Li X D, et al. Charac-

teristics and roles of streamers in e-commerce
live streaming [J]. The Service Industries Jour-
nal, 2022, 42(13-14) . 1001-1029.

Wang Y C, Jiao Y C. Can environmental science
popularization of tourism live streaming stimulate
potential tourists” pro-environmental behavior in-
tentions? A construal level theory analysis [J].
Journal of Hospitality and Tourism Manage-
ment, 2024, 60: 42-50.

FuS X, Zheng X J, Hou T T, et al. Product
purchase or gift-giving? An investigation of dif-
ferent viewer-streamer interaction strategies in
tourism live streaming [ J]. Tourism Manage-
ment Perspectives, 2024, 51: 101219.

Wang ] F. Are you troubled? Tourists’
psychological fatigue and intentional avoidance
caused by perceived homogeneity in tourism live
streaming [J]. Journal of Destination Marketing
and Management, 2025, 37: 101024.

ARG, PLLZ U T i B S R R R 0 K R
BUIR K sfems oy (1], iR £ 3F, 2023(17) . 45-
49.

BUER, IR, S PR, SF. R E R I A b
FIRS JRy B 5% R WF 97— LA R i EHE R
il [J]. AR Im i R4 CR R B0 » 2024,
40(3) : 82-90.

Wang H., Zhao J G, Gu G R. How travel live
streaming affects viewers’ travel intentions: The
mediating role of sense of presence and perceived
usefulness [J]. International Journal of Tourism
Research, 2025, 27(3): €70054.

R, BRI, ST, T A B R AR U
PR i e LR 15 2 T B X R I 0 o A 5L b iR
IR AL OF S [T IRWE R, 2024,
38(6): 96-118.

AR, BRI R AR S RS (L B
XM@EEHH s [J]. LFIHERFERA



854 g M EB R S5 TR %18 %

SRBLERD . 2024, 47(1): 117-124. Current Issues in Tourism, 2023, 26(1): 18-30.
[39] LoP S, Tan G W H, Aw E C X. Shared mo- [41] MRIFF%, Pk, Jomedr. B R [l mEF & Pk
ments, lasting impressions: Experience co-crea- IR R M WF 5T I F A H -0 B AR & B
tion via travel live streaming [ ]J]. Journal of AER(BP2S B M [J]. kiR, 2024, 38
Hospitality and Tourism Management, 2024, 58 (2): 102-117.
(3): 456-466. [42] FAkss, RAER ., T8, 5. V&l S 6
[40] Liu X Y, Li HR, Zhou H L, et al. Reversibility EBM D EL R —ETHETHRRANZ
between ‘co-creation’ and ‘co-destruction’: Evi- e (1], & BMEGTE 5398, 2022, 15
dence from Chinese travel live streaming [ ] ]. (5): 468-484.

The Value Co-creation Mechanism between Streamers and
Tourists in Tourism Live Streaming: A Multi-case Study

LIN Kai-miao, WEI Jia-li, CHEN Shan-shan
( College of Tourism, Wuyi University, Wuyishan 354300, China )

Abstract: With the rapid development of new media, tourism live streaming has become a
significant means of promoting tourism consumption and marketing. Existing research primarily
focuses on the impact of live streaming on tourists’ consumption intentions, purchasing
behaviors, and live streaming experiences, lacking an in-depth examination of the value
co-creation process between streamers and tourists and its underlying mechanisms. This study
collected tourism live streaming clips through screen recording and employed a case study method
to exploratively propose a model of value co-creation between streamers and tourists in
scenario-based travel live streaming. The findings show that: (1) the logical chain of value
co-creation between streamers and tourists is co-creation subjects — driving factors — behavioral
process — co-creation outcomes. (2) pulling factors from streamers and pushing factors from
tourists are the two primary drivers of value co-creation. Pulling factors include the attractiveness
of the content, information., destination, and image, while pushing factors encompass the drive
of demand, knowledge, emotion, and information. (3) the interactive behaviors between
streamers and tourists constitute the core of value co-creation. Streamers facilitate scenario
presentation through heuristic information processing, whereas tourists generate scenario
empathy via systematic information processing. (4) the co-creation outcomes consist of multiple
interactive co-created values, including knowledge, experience, interaction, economic
development, scenic, and social influence. The transformation from multiple value co-creation
outcomes to scenario value co-creation is achieved through three modes of value aggregation —
value multiplier — value emergence. The conclusions of this study enrich the value co-creation

theory, providing a theoretical support for the practical development of tourism live streaming.

Keywords: tourism live streaming; value co-creation; push-pull theory; streamer; tourist
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