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Fig.2 Mechanisms for the brand equity establishment in the start-up phase
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Fig. 3 Mechanisms for the brand equity establishment in the development phase
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Fig.5 A dynamic and collaborative model for the co-creation of the brand equity at multiple network levels
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Brand Equity Co-creation Path Model in the Digital
Network Era: An Exploratory Case Study Based on Taobao

YUAN Fan, DONG Da-hai, JIN Yu-fang
( School of Economics and Management, Dalian University of Technology. Dalian 116023, China )

Abstract: In the digital network era, brand equity is being developed in a new scenario, and there
is a lack of systematic analysis on how to enable multiple stakeholders to co-construct brand
equity in a highly open and loosely coupled complex network environment. Aiming at
constructing a brand equity co-creation path model from a dynamic and systematic perspective,
this article adopts an exploratory case study approach, taking Taobao as research object, and
exploring the driving factors and mechanisms for brand equity co-creation under the new scenario
and the co-creation process and collaborative mechanisms among multiple stakeholders at different
network levels. This article expands the scenario of brand equity co-creation research, reveals the
“black box” of brand equity construction based on an open and complex network system, and
provides theoretical insights and practical reference for enterprises to construct brand equity

together.

Keywords: brand equity; multiple stakeholders co-creation; Taobao; case study



